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Williams Munck provide a personalised and highly 
professional design, marketing and  design management 
service. This service is based on many years of experience 
working for major companies in the U.K. and Worldwide.
The consultancy is based in the south of the U.K. within 
easy reach equally of Central London and London’s two 
main international airports at Heathrow and Gatwick.
The studio, which overlooks the sea, provides complete and 
self-contained facilities for all aspects of design and the 
preparation of digital artwork for reproduction.

Williams Munck was founded in 1973 by Tim Williams and 
Karen Munck FCSD.
Their clients have included the Alliance & Leicester 
Building Society, American Express, Contessa, Dalgety, 
Deloitte, the European Bank for Reconstruction and 
Development, Golden Wonder, Homepride, La Senza, 
Makro, Nestlé, Ryman, Securicor, Standard Brands, 
Villager and many others both in the U.K. and abroad.
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Brand identity and 
Packaging for the retail 
environment



RYMAN

Over the past fifteen years we have built the Ryman 
own-label range of products into a key part of their 
retail product offering. Our initial brief was to strengthen 
the Ryman identity for use on packaging and then to 
manage its implementation throughout the store. We have 
also carried out numerous point-of-sale improvements 
and work regularly with their display team on product 
presentation and merchandising issues.









FUEL EXPRESS

For the past five years we have been overhauling 
the brand identity and packaging for Fuel Express, a 
consortium of independent solid fuel retailers.









GOLDEN WONDER CRISPS

NEDEMA - HOLLAND



AMERICAN EXPRESS CARDMEMBER SERVICES

POLAR PACKS



LIMELITE

We refined and modified the entire Limelite range 
to improve shelf impact and sales appeal as well as 
introducing new products into the range. The range has 
also been launched in Denmark in a Danish language 
version and a range of new special promotional packs was 
created for the United Kingdom.



MAXIFLUSH

Maxiflush Big Bleach Block and Big Blue Block were the 
next stage in the modernisation and development of the 
Maxiflush brand.

Maxiflush Deep Clean and Active Mousse were the first in a 
series of new products launched under the Maxiflush brand 
with packaging and product positioning designed and 
developed by Williams Munck.



SUNNY JIM

DRUMMER

SQEZY

Sunny Jim is the fighting brand of Standard Brands in 
a number of key markets. Sunny Jim Singles in the first 
Brand extension into a new product variety.

Drummer has been introduced into the Danish market as a 
low cost alternative to Zip. The design uses the traditional 
Drummer Boy symbol but is new in every other important 
respect.

Sqezy dishwasher tablets is the first line extension under 
the Sqezy name, one of Britain’s best-loved washing-up 
liquid brands. The Brand logotype has been strengthened 
and made more dynamic but the key visual properties of 
the existing brand have been retained.



COUNTRYWIDE STORES
We have carried out a study and report into the branding 
and naming strategy for this up-and-coming chain of 
rural retailers and our recommendations are being 
implemented during the roll-out of new stores. This 
strategic study included the optimisation of the company 
name and logo and the development of a range of own-
label products for the country, rural and agricultural retail 
market.



STANDARD BRANDS

Standard Brands is a new company established in 2001 
as the owner of the Zip brand and its production and 
distribution worldwide. Our first task was the creation of a 
Corporate Identity for the new company which would form 
the foundation for the future growth and development of 
the company.



ZIP FIRELIGHTERS WORLDWIDE

Williams Munck were given sole responsibility for the 
development of the ZIP brand worldwide. The first priority 
was the establishment of visual property standards 
together with a clear product and brand architecture 
so that the brand message and the product positioning 
was the same all over the world. This work ensured that 
whenever new products were introduced they fitted within 
an agreed structure ensuring maximum brand impact and 
consistency of message.

These examples which represent a small selection of the 
product range show the way in which a consistent approach 
has been adopted worldwide. 
Far left; the UK range, left; the republic of Ireland range, 
below; Switzerland, top right; Germany, bottom right; the 
same product as sold in Denmark. Note the use of a coal 
fire for the German market but a wood fire for the Danish 
market. 



SGFA - SOCIETY OF GRAPHIC FINE ART            

Standardisation of all publicity material, exhibition posters 
and price lists, quarterly bulletin and administrative 
material.



Corporate identity and 
logotype design



C21 BUSINESS SOLUTIONS 
C21 Business Solutions is a new network and computer systems 
consultancy offering technical consultancy for enterprise 
scale client server business systems. Our task was to create a 
corporate identifier which was appropriate to their business 
sector and target client profile.

EXPRESS CLEANING SUPPLIES
Express Cleaning Supplies is a relatively young company with 
a highly imaginative approach to marketing. Their use of the 
internet together with energetic and dynamic marketing has 
grown their company into a market leading force in a relatively 
short time. The corporate identifier developed by us for Express 
Cleaning Supplies expresses and reinforces that dynamism.



ST. MARTIN’S, STAMFORD

We have had great pleasure in designing an emblem for 
the parish churches of St Martin and St Mary in Stamford, 
Lincolnshire.
The new design is being used on the new notice board, 
stationery and on other material in and around the church. It 
will also appear on a number of new publications during the 
year. The design depicts the legend of Saint Martin who divided 
his own cloak to clothe a naked beggar.

VILLAGER STOVES

We have created a new brand and corporate identifier for 
the company which manufactures Villager stoves and solid 
fuel fires. We have optimised the design of their publicity 
and created a range of supporting products to reinforce the 
‘Villager way of life’ positioning.



LANCING MARINE 
A coordinated marketing and design project including 
corporate identifier, brochure and pricelist design, integrated 
website design and promotional CDROM for free distribution 
with the leading trade magazine for the boating industry.





Some of the many 
logotype designs by
Williams Munck







Older work by Williams 
Munck between 1973 
and 1990

Older work by Williams 
Munck between 1973 
and 1990



MAKRO UNITED KINGDOM
In 1973, shortly after the launch of the Makro Self Service 
Wholesaler concept in the UK, Williams Munck, a then 
newly founded design group, was asked to develop a 
brand name strategy and packaging concept for Makro’s 
proposed new own label range of products. The name aro 
was chosen to avoid any direct association with the group 
but, by using the arrows which were a pervasive signage 
element around the stores plus the distinctive Makro letter 
style, a positive association was achieved.
An initial launch range of products was followed by ten 
years of continuous development during which time 
Williams Munck became an integral component in the 
company’s marketing toolbox.



MAKRO NETHERLANDS
Following the success of the UK own label launch WIlliams 
Munck were asked to create a packaging range for Belgium 
and subsequently for the Netherlands with a more specifically 
HORECA targeting to reflect the different role played by the 
Self Service Wholesaler concept in these countries. Many 
consumer oriented products were added to the range as its 
success spread throughout all three countries.
The brand is now used by Makro all over the world.



MAKRO BELGIUM
Following the success of the UK own label launch WIlliams 
Munck were asked to create a packaging range for 
Belgium and subsequently for the Netherlands with a 
more specifically HORECA targeting to reflect the different 
role played by the Self Service Wholesaler concept in these 
countries.



CIRCLE K 
Circle K convenience stores acquired the Sperrings chain 
in 1987 and asked us to rebadge the stores with their 
identity. We designed shop fronts, own label packaging, 
delivery vehicle liveries and instore publicity throughout 
the lifetime of the brand in the UK until its acquisition in 
turn by Allders .



Major projects designed 
by Karen Munck and 
Tim Williams between 
1963 and 1973






